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EDUCATION

1992-2000 University of Zagreb, Faculty of Architecture ( design studies; industrial design course )
1991- Language Educational Center; course: culture and science institutions associate
WORKEXPERIENCE

2016- UPI-2Md.o.0.

2003-2006 Trio-produkcija design, creation and production studio
1999-2002 independent projects

1998-1999 European Professional Edition " Automobil Servis' ( Auto Service ) magazine
1997-1998 Zagreb Technical Culture Group
1996-1997 “ Boje vremena' studio




RELEVANT PROJECTS

Fino.hr-eko mesnica visual identity / Book design «Bauhaus Personal» / Laguna Novigrad-visual identity - Hotel
Maestral, Hotel Laguna, Kamp Sirena, Kamp Mareda / Book design «Croatian Design Now» / set design-
advertisement Jamnica-Jana Love / set design-advertisement PBZ Internet bankarstvo, set design-advertisement
Burza je tamo gdje si ti / set design-advertisement -najava za Sarajevo Film Festival / set design-advertisement-T

com Crna Gora /set design-advertisement-Djedica T com Hrvatska / set design-advertisement Eronetpokrivenost

/ set design-advertisemen-Cuetara, Spanjolska / set design-advertisement “Kad si sretan” UNICEF-HT /UPI-2M

books, promo materials / Renta Marketing-visual identity / PK Natator-visual identity, promo materials / CARNet (
Croatian academic and research network ) INFO 2005 / Coca-Cola Beverages Croatia, promo materials / Ministry
for European Integration contest on the graphical proposals for the visual identity and motto of Republic of Croatia
entering the negotiations process with the European Union / Tisak d.d. the book of standards for the retailers
furnishing / AWD Croatia Westin Zagreb Hotel - event / set design-advertisement Das Auto-Volkswagen

Balon restaurant Zagreb, graphic materials / Cisco Systems Croatia, Hotel Cavtat showroom area / La Prairie
cosmetics-Mimara museum atrium new products presentation / Croatian Sommelier Club, graphic materials

Tri o produkcija visual identity / CARNet ( Croatian academic and research network ) INFO 2004, GIGACARNet
promotional area ' GO&GROW" design, Zagreb Fair / promotion of Croatian web portals-interactive exhibition,
Forum Gallery Zagreb / Globcargo d.o.o. Croatia redesign of company's visual identity / 1st World Pediatric
Congress Zagreb Klovi¢ Courts welcome audience / Lagermax AED Croatia AutoShow 2004 promotional area "
Lagermax on the Road" design / Hemingway Bar Zagreb Zagreb Fair " Space Cowboys" event

The Croatian Institute for Movement and Dance ( HIPP ) 20th Dance Week Festival visual identity; Twenty Years of
Modern Dance monography / Morning Glory " Feed Back " T-shirts collection

Zlatniotok d.d. Krk hotels company's visual identity / Babin kuk d.d. Dubrovnik hotels company's visual identity
2nd award at the contest on making the visual identity book of standards for Dalmatinska banka

( Dalmatian Bank)

Salon of Young Artists, dog brush " espas




FOREIGN LAGUAGES
Spanish-intermediate, 2003 / English-advanced, 1991-1992 spent in England / Italian-intermediate,

1989

SPECIALSKILLS
PC, MAC ( computer programmes: Word, Corel Draw, Photo Shop, Free Hand, Quark Express /

snowboard instructior / diving / photography

PERSONALID
Bornon May 11th 1972 in Zagreb




Lagermax AED Croatia AutoShow 2004 promotional area " Lagermax on the Road" design

Design by Koraljka Zadro and Ivona Malcic
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Europa!

Ministry for European Integration contest on the graphical proposals for the visual identity and motto of

Republic of Croatia entering the negotiations process with the European Union




ZLATNI RAT

Visual identity for beach “Zlatni rat”, Bol
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Coca-Cola Beverages
Hrvatska d.d.

Coca-Cola Beverages Croatia, promo materials

Znato lzwrsno obikovat svole mist bllo U govoru il na papiu?
Komunikatu ste, razumite rzicte ude, sigurni e u ssbe? Brzo
utie o8 brte razmiate | wieri ste? Usate kada govorte pred

publikom? Dobroorganizirae svoe vreme?

Mogibist uzval adi ool oonosasavnoscu komunikacis.

dotaknut poslovarjem nase trtke. kupcima, potroSatima, cvinom
rustus, viac zajodic kao el al zposlenicma. Miznamo daio
od nalvece vaznost sivorit poverenje svn h zanteresiranh stana
prema naso i | o tako &0 smo im dobar susjed, poZelan
posiodavaci odgovoran korporaciskigradanin

Znate I da jo CCBH prva trka u Hivalskol kofa o izdala Sociiino

Coca.Cola Beverages Hrvatska d.. (CCBH) jo hratska trtka u
siranom viasnistv kofa prozvod | prodale bazalkohoina pica po
oviasterjuTheC Company.

I T A—————————

Zaposiava 0ko 820 udi posiufe s vise od 20,000 kupaca | naljati o
proizvadat bezakoholnih piéa na hrvatskom r2tu. Vecinskivasnik
Ivatske Coca:Colefo Coca Cola Heleric Botiing Company SA. iz
Grtko druga naiveca punioniéarska ttka u svietu koja posijo u 26
razicth zemalial psiuie proko 500 mijuna ud

U Hratskol je prva botica najpopularieg napika na svietu
napunjena pris ise od tidsset godina u zagrebatko) Sachsovo)
il Ot davne 1968, gocin, adla jo Coca-Colau Hrvaskoj potela
sjednim picemi jecim pakianjem, danas e réte bezalkohainh
piéa plasiala ak 96 robrih marki | pakirana, a medu poznatim
brandovima tke nalaze se Coca-Cola, Coca-Cola Light, Fanta

Sprite, Schweppes, Nestea, Cappy, Cappy Tempo, Powerade, Buri

kojajeizdala

suprimjersijedi | druge znadaine ke rvaiskog gospodarsiva

rad preko 500 raziéitih kubova udruga gradana?

dasvakom patrosatu pruim pravo osvjetenie, po pravoj feina

pravom mjestu.

Najveei doprinos naem uspjenu dalu juc. Nat fe cil pridoblt
nalbole | natalentranie miade fude, a zatim im omoguél rad u

se daloraaviat Zelmo najoole dlomante za nad im. Suoéit éomo
vas sa izazovima, profesionaino razviat, nagradval | pruft vam

prifiu dase zabavite dok postzete rezufae.
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» HRVATSKI
HRVATSKI SOMMELIER
SOMMELIER KLUB
KLUB Club Croate de Sommellerie
Club Croate de Sommellerie
1994

8. NACIONALNO PRVENSTVO ZA SOMMELIERE

Hotel Pical, Pore¢, 29.-30.travnja 2004

G (% [0 W8 =8 g

Croatian Sommelier Club, graphic materials
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The Croatian Institute for Movement and Dance ( HIPP ) 20th Dance Week Festival visual identity




21. Tjedan suvremenog plesa

27/05/04 - 07/06/04

www.danceincroatia.com, Www.danceweekfestival.com

21th dance week festival

The Croatian Institute for Movement and Dance ( HIPP ) 20th Dance Week Festival visual identity
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| just want to be inspired...

Morning Glory " Feed Back " T-shirts collection




"more human than human" is our motto-

Morning Glory " Feed Back " T-shirts collection
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p.f.d. what it's like when there's no wind, or lifejacket

saling dictionary

Morning Glory " Feed Back " T-shirts collection
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Take a walk
trough Croatia

Take a walk
trough Croatia

| ¥ Croatia land of diversity!

Morning Glory " Feed Back " T-shirts collection




Senoina 1, HR-10000 Zagreh T: 00385/01/2345 894 F: 00385/01/2345 894

beeracademypub@ihet b

1

The Beer Academy Pub




- spoon
Francisa lonsiukola zaupa modin jo prkazana cealro u

periodu od 3 0dnosno 4 todna, pratodi Vate uputo glodo izbora.

mecks Grtcio br) 0. oo bl ¥ BEaETr a0

oglasima bez Pri josnika | Banke, u chevnim novina

vodr o ol ‘o stanice osim Radlo.

Siomouz: @ .

U oba priedioga novinski oglasi bi Iziazil utorkom | subors
(utorkorn Jo At prieg, a adbota Jo nafiianil dan). U shutaks
e e g i

Financiska konstrukola zakupa media
i vato oo
Priediog broj Il o reporuka,
e
' bojl 1 sve radio starice osim Radio

oo, ke lavorad B Zace bon appétit

1 cbe rleogs o) oglet bl izl uorom | sbtom
a jo naditanii dan). U siuéa)
s S R e

The Beer Academy Pub

Tvona Malcic As Senoina 1, HR-10000 Zagreh

ail: ivona.malcic@zg htnet hr www.tri-o-produkeija.hr
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nimiurm N

+ 385 (0) 1 4852 B3 + 385 (0) 1 4852 6

pantone 5673cv
c18 m0 y76 k56

N\
2
nimiurm \J
Marin Bjeli, ai s

um d.0.0.
A: Mrazoviéeva 12, Zagreb
M:+ 385 (0)98 1956 225
T: + 385 (0) 1 4852 638
F: + 385 (0) 1 4852 640
www.nimium. hr

: marin.bjeli

Logo for Nimium




natator

t

plivacki klub

Logo&graphic materials for swimming club “Natator”
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Invitation card for fashion week Zagreb




£SEUROINvest

Logo&graphic materials for “Euro Invest”




Wrapping paper for “Morning glory”
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Wrapping paper for “Morning glory”




Wrapping paper for “Morning glory”
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Wrapping paper for “Mor




Logo&graphic materials for “Nokat”

studio za njegu ruku i nogu

VI. Thea Cuckovié
Podgorska 3
Mob. 0918814885

medicinska i estetska pedikura
spa manikura i spa pedikura




Logo&graphic materials for “Yabi”




5. SANDOZ

Zdrava odluka

Exoderil

xori

cefuroksimaksetil

Logo&graphic materials for Sandoz




MPTIMAPHARM
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Logo&graphic materials for Optimapharm




CROATIAN CROATIAN
DESIGN DESIGN

NOow!

CROATIAN
HRVATSKI DESIGN
DIZAJN NOW

SAD

Victor Margolin | Fedja Vukié

book design and promo materials for »Croatian Design Now»
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Logo&graphic materials for UPI-2Md.o.0

danijel malgié, oece.
predsjednik uprave, direktor

: @ 10, hr-10000 zagreb
+:+385(0)1 3772 089, 3774 803 | £:+385(0)1 3701 435
gsm:+385(0)91 355 8630

danijel_malcic@upi-2m.hr | www.upi-2m.hr
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sve
dobre ideje
su na jednom
mjestu. u knjiza-
rama upi-2m

books.
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UPI 2 M Zelimo Vam éestit Bozié i sretnu Novu godinu!

Wishing you a merry Christmas and a happy New Year!
N\

Logo&graphic materials for UPI-2M books




knjizara - UPI 2M BOOKS ‘ (eod‘mg 70Nne

KNJIZARA ZA ARHITEKTURU, GRADITELJSTVO, DIZAJN,
UMJETNOST I FOTOGRAFIJU
RADNO VRIJEME: PON-PET 8-20, SUB 10-14

UPI 2M BOOKS + KOTA CAFE BAR

MEDULICEVA 20, ZAGREB

.udmmg zone

e KOO

/ARCHITECTURE WITH A TASTE OF COFFEE//BUILDING WITH A BEER//DESIGN IN THE COLOUR OF WINE//ART AND THE SOUND OF MUSIC/
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Together
in Growth

N

Voice @_)

of Adria

logos for Coca-Cola

o)

Together
in Fun

A

‘ Revenue
Wy for Growth

oeacoy A
Xios DAY
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AS HORSES
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AS SKOLA JAHANJA

logo and material AS

[
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SV.JURAJ KONJICKI KLUB
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AS EVENTS
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book design Bauhaus osobno




Radno vrijeme:
Utorak - Petak: 07:00 - 19:00h | Subota: 07:00 - 14:00h | Nedjeljom, ponedjeljkom, praznikom i blagdanom zatvoreno

fino.hr-eko mesnica-visual identity
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eko mesnica 4@~

Trg Francuske Republike 6 (Kegli¢)

Telefon: 014579 710 | Mobitel: 099 5371289 | e-mail: info@fino.hr | www.fino.hr




FING:,

DOMALE, PRIRODNG I ZDRAVO

www.fino.br

trgovina domacih i eko proizvoda




I, NArucH .

o,
L
-
=

valda nova vrhunska qu;ti'
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